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przedsiębiorczość i dizajn

 Dizajn 		
– dobra 

inwestycja

10 

Jak z powodzeniem prowadzić firmę	
Do waszych… usług!	
10 zasad współpracy projektanta 
z przedsiębiorcą	
Dizajn a polityka innowacyjności

Dizajn dla czy z ludźmi?	
Dostępność? To się opłaca!	
Mała rzecz, duże wyzwania
Nasz rynek ma potencjał
Debiut bez kompleksów	
Na Śląsku dzieje się 
coś dobrego	
Relacje przestrzeni 	 		

fot. Radek Kaźmierczak
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Rozwiązywanie problemów 
Nieomal od samego początku Letnia Szkoła Dizajnu 
koncentruje się na bardzo pragmatycznych zagadnie-
niach z obszaru projektowania graficznego, a anali-
zowane i rozwiązywane problemy projektowe nie są 
nigdy oderwane od rzeczywistości.  Jej uczestnicy to 
osoby o bardzo zróżnicowanym wykształceniu, do-
świadczeniach, wieku. Warto to  podkreślać, ponie-
waż ta „zawodowa różnorodność” przynosi bardzo 
dobre efekty. Ponieważ praca odbywa się w kilku-
osobowych grupach, uczestnicy uczą się budowania 
interdyscyplinarnych zespołów, wymieniają doświad-
czenia, dzielą się wiedzą, co  pozytywnie wpływa 
na jakość powstałych koncepcji i projektów. Efekty 
ostatnich warsztatów zostaną zaprezentowane na 
wystawie w Zamku Cieszyn, którą będzie można 
oglądać od 7 listopada. Można mieć nadzieję, że choć 
jedna z koncepcji, jeśli nawet nie zostanie wdrożona, 
to przynajmniej zwróci uwagę na konkretny problem, 
którego rozwiązanie wymaga jedynie  właściwego 
uporządkowania danych. Pomysł, jak to zrobić, już 
jest.  

Dr hab. Tomasz Bierkowski  –  wykładowca na asp 
w Katowicach, projektant grafiki użytkowej. Co roku 
dzieli się swoim doświadczeniem z uczestnikami Let-
niej Szkoły Dizajnu. 

W tej edycji zajęcia poprowadzili również: 
dr Aleksandra Giza (Szkoła Sztuk Pięknych Northern 
Illinois University, Katedra Komunikacji Wizualnej), 
dr Justyna Kucharczyk (asp Katowice) i dr Jacek 
Mrowczyk (asp Katowice)

	
	

Projekt mapy „Przyjazny Cieszyn – mapa 
dostępności” powstały podczas warsztatów Letniej 
Szkoły Dizajnu 2012

Intensywne i niekończące się korekty grupowe oraz 
dyskusje. Fot. Sebastian Woźniak
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 english summary  english summary

Being like Steve Jobs?
 Shan Preddy argues that life is short and you must 
find joy in it. ”And I believe that life is long and no 
pain, no gain” - says Ewa Gołębiowska in the intro-
duction to this publication. The trick is to find a com-
promise, because design requires careful preparation 
and time. It also takes the ability to cooperate based 
on knowledge and trust. And what joy? Steve Jobs 
said it would be hard to manage such a company as 
Apple, if it did not bring joy. We should, therefore, 
wish everyobody: be like Steve Jobs

10 principles of cooperation between 
a designer and an entrepreneur
A professional industrial designer’s obligation is to 
ensure market success for the commissioning entre-
preneur in exchange for the fee. To make sure that 
the cooperation is smooth and efficient it is worth 
to follow certain principles. Such 10 – seemingly 
trivial – principles are discussed by Janusz Konasze-
wski, a lecturer and designer with over forty years of 
professional experience, who believes that building 
mature business and design relationship in Poland is 
possible.

Debut without complexes
A few weeks of preparation, supported by the 
International Visegrad Fund and the Foundation for 
German-Polish Cooperation, resulted in the presence 
of Graduation Projects in action at this year’s dmy 
design festival in Berlin. The exhibition was a review 
of what is happening in the Central European young 
design. Berlin ”fell in love” with graphic design from 
Poland, the Czech Republic, Slovakia and Hungary. 
Cieszyn Castle, who organized the exhibition, is hop-
ing to surprise Berlin next year again.

Design and innovation policy
Almost half of the eu member states do not rec-
ognize design as a tool for their development and 
do not fit it into any regional or national strategy 
– notes Magdalena Mendrek, see Platform project 
coordinator. The project is expected to change this 
state of affairs, especially that the European Com-
mission will seek to ensure that by 2020 design has 
become a part of innovation policy in Europe.

Design for or with people?
The winner in the market is the one who can predict 
trends, keep up with social change and respond to 
constantly evolving human needs. That’s why more 
and more companies around the world and in Poland 
use inclusive design, which engages users in the de-
sign process of products and services in order to best 
understand their needs and aspirations. ”The key to 
success is not so much design for people but with 
people,” – says Lubomira Trojan.

At your... Service!
The Silesia Design Team invited representatives of 
the public sector to join in the design process of 
services offered to customers by the following pub-
lic institutions: District Employment Office in Żory, 
Regional Cultural Centre in Katowice and Tychy City 
Hall. As services design is still little known in Poland, 
experts from Design Wales were also invited to work 
on the project. Aleksandra Czapla-Oslislo describes 
the design process experience.

Accessibility? It pays back!
The aim of design for all is to adjust the environ-
ment in such a way as to enable the largest possible 
number of people to benefit from it – to make it ac-
cessible and friendly to everyone, regardless of their 
age and psychomotor ability. Adjusting public space 
to the needs of the widest possible range of users has 
many benefits, including both social and economic 
ones. In Beata Łupińska’s view, each of us can help to 
put the idea of ​​accessibility into effect.

How to run a successful business
The determination of one’s own vision and values ​​is 
the starting point to build an effective business strat-
egy for a design firm. Other important issues that 
you need to think about include financial manage-
ment, law and intellectual property, people manage-
ment, marketing and customer relations. On top of 
that, ”you need to keep your work, and yourself con-
stantly refreshed [...] to make sure that you wake up 
in the morning wanting to get stuck into your design-
firm day” – says Shan Preddy. ”If you don’t, then give 
it up and do something different. Life is short.”

Something good is happening in Silesia
”There is something good happening in the region, 
despite the fact that the economy collapsed years 
ago, and the reconstruction of industry is not quick 
and easy” – notes Prof Czesława Frejlich in an in-
terview about the Silesian Icon Competition. The 
winning and commended projects of all editions 
found their way into the permanent exhibition at the 
Cieszyn Castle entitled Silesian Design. The winners 
of the Silesian Icon Competition. „It is an invitation 
to talk about design, the role of designers and their 
work with entrepreneurs.

A small thing, big challenges
The dream job for any designer is to independently 
design the looks of a product. sokka was assigned 
the job of designing spirit-levels consistent with the 
appearance of the company’s products present on 
the market. Katarzyna i Wojciech Sokołowscy de-
scribe the over a two-year design process: from ideas, 
through testing, to the implementation of new solu-
tions, which resulted in a ten-percent increase in the 
company’s sales.

Our market has a potential
”In the case of business activities such as ours, where 
we design, manufacture and market our products, 
starting a company is inevitable”– says Monika 
Brauntsch, the owner of Kafti Design, talking about 
the good and bad sides of running one’s own busi-
ness. In her view, design in our country is still an area 
that continues to grow. Therefore, the Polish market 
has a potential, and the design firms still have plenty 
of work to do.

Relationships of space
It has already become a tradition that students and 
graduates of design faculties, as well as accomplished 
designers come to Cieszyn Castle during their sum-
mer holidays to face yet another challenge. The mot-
to for this year’s Summer School of Design was: ”you 
are here – relationships of space. Designing a map”. 
I quickly found out that it was not just about design-
ing a map, but something much beyond. Each group 
had to solve a specific design problem. The result-
ing maps included those of Cieszyn’s accessibility – 
writes Tomasz Bierkowski.
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